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The Media and Disability
The media has the power to influence people's perceptions and form societal norms. For the longest time, people with disabilities have been poorly represented and, in most cases, underrepresented by the different forms of media globally. The media's portrayal of the disabled community has installed negative thoughts, perceptions, and stigma into most media consumers' minds. The disabled are viewed as individuals who need pity, charity, and assistance in all ways possible so they can survive. The advertising industry is one of the primary forms of media that still discriminates against the disabled community. In most cases, individuals who are disabled are automatically disregarded by advertising agencies and mainstream advertisers (Teng & Joo, 2020). This serves to show that disability is something that should be hidden and not displayed publicly. Furthermore, disregarding the disabled in advertising also ignores their roles as potential consumers of advertised goods and services.
The other severe problem in the advertising industry is how certain advertisers, mostly charities, present a twisted view of the disabled so they can raise funds. The portrayal of the disabled in charity advertising is an issue that is against their rights and is disputed by organizations that support the disabled. This is because such advertisements use images of the disabled that showcase them as needing pity and inadequacy (Ippolito,2020). Another common strategy being used by charity advertisers nowadays is stressing much on the 'abilities' of the disabled rather than their 'disabilities.' This technique highlights the inadequacies of the disabled people just so that the advertising agencies can make money. In addition, their disablements are often overlooked in the process. While this concept can be a nice way to empower the disabled, it prevents the need for changing our culture on how we view the disabled and transmits the idea that the disabled community needs charity organizations to support them. All the advertisers try to do by using this concept is hiding the fact that all they want is to make money while using the disabled. In all the situations mentioned, it is clear that the disabled are the only losers.
Unfortunately, disabled people do not have their own agencies to fight for their proper representation in mainstream advertising. This means that they have no control whatsoever over how they are portrayed with regard to the advertising industry. They are victims of negative portrayal by the media in general and most especially advertisers. There are several ways that the advertising industry can improve its portrayal of the disabled community. Firstly, more disabled people need to be involved in the production and dissemination of advertisements that involve disabled parties (Abernethy, Duncan & Childers 2017). In other words, it would be a good idea to develop advertising agencies that specifically deal with all matters of advertisements when it comes to the disabled community. The employees, the management, and the models should be people with disabilities. This, in turn, means that there should be training programs for the disabled to fill the media industry gap. 
Secondly, the government and media gatekeepers should develop laws that prohibit the improper portrayal of the disabled in any form of media. Serious consequences should be implemented on anyone who violates the set regulations. Thirdly, awareness campaigns to rectify the negative images and stereotypes should be developed. The advertising industry can be very useful in running the campaigns due to their great influence on consumers' perceptions and beliefs'; awareness campaigns will correct misinformation and counter stigma and promote social change.
The advertising industry can be a crucial player in correcting the existing stereotypes about the disabled community and portraying them as part of a diverse human species instead of dependent individuals. Through awareness creation, the advertising industry can serve to ensure that the disabled community is included in all aspects of societal life.
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